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This research addresses the question of explaining the organizational
effectiveness of the company through the knowledge management capacity,
entrepreneurial orientation, social capital and innovation. Researchers still do
not adequately understand the relationship between these phenomena and the
nature of their effects on organizational effectiveness. This research uses data
obtained from a sample of 150 Tunisian companies to test a complex model of
knowledge management capacity and entrepreneurial orientation, assuming
that the level of social capital plays a moderating role on the effects of
entrepreneurial orientation and the knowledge management capacity on
organizational effectiveness. Using structural equations, the proposed model
is tested and data analysis reveals that there is a significant relationship
between independent variables and organizational effectiveness.
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Introduction
In recent years, there has been a real buzz in organizations and research
about knowledge management. The complexity of the competitive market,
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new technologies, research of organizational effectiveness are the cause of
the birth of the knowledge management. As such, "knowledge management
can lead to Decreased cycle times, help firms avoid absolescence, Streamline
Processes and give firms a sense of how to responds to change" (Hoffman et
al., 2005).
Therefore, to meet the new requirements of competitiveness,
companies must learn to manage their intellectual capital to regularly
improve their organizational capacity. Knowledge management allows one
hand to optimize operations by the expertise and secondly to optimize the
transfer of knowledge through new techniques and methods. Hence, this
new methodological approach and organization of production improvement
requires to explore and quickly acquire critical information and market
knowledge to the organization (Zahra and George, 2002).
This recourse to knowledge management is justified by the fact that
researchers strongly believe in a positive correlation between knowledge
management and organizational effectiveness (Gold et al., 2001). Beyond
this, the major challenge is to explain what are the critical variables that can
affect and improve the relationship between knowledge management and
organizational effectiveness. Previous work provides some answers. Thus,
Zheng et al. (2010) verify that the strategy, culture and organizational
structure have a history of management capacity of knowledge promoting
organizational effectiveness. Darroch (2005) noted that having a knowledge
management
capability
simultaneously
increasing
organizational
effectiveness and innovation of the firm. For their part, Collins et al. (2010)
show the need to align the capacity of knowledge management with the
management of the value chain to promote organizational effectiveness.
Other studies have focused on the direct relationship between the ability of
knowledge management and innovation (Li and Calantone, 1998; Moller,
2007; Miller et al., 2007;. Cantner et al, 2011) the ability of knowledge
management
and
entrepreneurial
orientation
(Burton,
1999),
entrepreneurial orientation and innovation (Li et al.,2008; Zhou et al., 2005)
and the capacity for knowledge management and capital social (Hoffman et
al., 2005). But it has not yet been examined simultaneous interrelations
between entrepreneurial orientation, the ability to manage knowledge and
innovation on organizational effectiveness by considering the moderating
role of social Thane. Is an exception, the study of Lee and Sukoco (2007), in
spite of the wealth of their initiative, we note that their study is limited to
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one hand large companies and the other includes more variable improving
competitiveness. The latter made the more complex study.
To fill this gap, we had the idea to develop a reflection on the
impact of knowledge management capability on organizational effectiveness
by studying the critical variables for better interaction of this relationship.
One of the most important phenomena affecting this relationship is that of
entrepreneurial orientation that reflects the managerial capabilities by
which firms implement proactive and aggressive initiatives to change the
competitive scene to their benefits. Mobilization of knowledge is
characterized by variety, risk-taking, the exceptions rather than the routine
and this depends on the entrepreneurial orientation of business leaders.
Contractors will move towards the center of the organization, to design and
develop applications that become turning points of knowledge management
(Seonghee, 1999). The combination of these concepts is important for the
exploitation of opportunities (Wiklund and Shepered, 2003). Moreover,
innovation and social capital prove two important concepts for the study of
the relationship between knowledge management capability and
organizational effectiveness. Next Teresa et al. (2006), when a company has
the ability to acquire knowledge and to integrate existing knowledge with
new knowledge, the company can produce process innovations or product.
However, innovation is considered the most important variable for
improving the efficiency of the firm (Iyer et al., 2006). On the other hand,
social capital has an explanatory principle of several economic and social
phenomena. And Hoffman (2005) al., Argue that social capital facilitates
intellectual development as it helps to make the most efficient collective
action and reduce transaction costs. This implies a management process
more efficient and effective knowledge.
It is in this context that this paper will try to help deepen the
understanding of the mechanisms and pathways through which different
concepts interact with each other. In addition to our knowledge, research on
knowledge management in Tunisia are rare. More specifically, our work will
have major ambitions to answer the following questions: what is the
relationship between the ability of knowledge management, entrepreneurial
orientation and innovation? How these phenomena act on organizational
effectiveness? What is the power exercised by the internal social capital?
What impact is there on business?
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With the aim to answer these questions, we will undertake a review
of the literature on these concepts. This will lead to the formulation of the
theoretical assumptions constitute our hypothetical model. The
contributions of this research are manifold. It is an original way to bring
greater understanding of knowledge management capacity and
entrepreneurial orientation are seen as increasingly critical to the survival
and success of enterprises. It proposes the construction of a research model
exploring the causal relationships between variables. Finally, test the
moderating role of social capital on innovation and organizational
effectiveness. To do this, it should define the different concepts of our
research, the construction of research model is then carried out by
presenting the different levels of analysis and the corresponding
assumptions. It is then possible to analyze the results of the study of 150
companies.

Review of the literature
This section aims to show the relevance and usefulness of the various
concepts of our research.
Knowledge management is representative of the transition to a
content-oriented communication, the meaning and the development of
knowledge networks. To this end, organizations in their ongoing efforts to
create and support a sustainable competitive advantage in rapidly changing
environments and unpredictable, must effectively manage their intangible
assets (Penrose, 1980). It is thus necessary to provide the needs of
individuals and businesses by finding the right information and introduce an
effective system for decision support. To understand the phenomenon of
knowledge management we will in a first step, we attach to precisely define
the term knowledge object of knowledge management. In a second step, we
will seek to define the knowledge management and finally we will explain
aspects of knowledge management capacity.
Several authors have cleared the difference between information,
data and knowledge. According to Mitchell (2000), "information can be
considered as made significant data used in a particular context, while
knowledge as data made meaningful through a set of beliefs about the
relationship between actions and their likely consequences and acquired by
the experience. " According to the theory of resources, to sustain a
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competitive advantage, a resource must be valuable, rare, inimitable and
non-substitutable (Barney, 1991). The type of resources with these
characteristics is knowledge. Its importance is increasingly recognized. Liao
et al. (2003), ensure that the source of sustainable competitive advantage is
knowledge. In the literature of "Knowledge Management" the term
knowledge is used most often. Knowledge is an important dimension of the
capacity of the company, it is necessary for the implementation of resources,
it also allows evaluation how they will be developed, harmonized and
structured (Penrose, 1980). Reix (1995) summarizes this change by stating
that in the models of strategic analysis "knowledge held by a business is a
major part of its competitive advantage." The management of this resource,
known for knowledge management, then became a necessity for companies
(Drucker, 1993).
Several types of knowledge have been proposed in the literature.
They determine the knowledge to capitalize. Based on the work of Nonaka
and Takeuchi (1995), we distinguish two types of knowledge, tacit
knowledge and explicit knowledge: Explicit knowledge is knowledge
disseminated in a formal language, while tacit knowledge have a personal
nature that makes difficult to formalize and communicate. We can see these
two types of knowledge in all organizations.Organizations encourage
learning and tacit knowledge in order to improve skills and creative abilities
of their employees and also benefit from explicit knowledge to maximize
their own effectiveness (Dieng et al., 2000). In addition, there are differences
in the definitions of knowledge management which can be explained by the
divergence of the privileged insights by the authors, according to Hamilton
and Ives (1982), knowledge management is a process of creation,
transmission and use of knowledge to improve the performance of the
company. Tisseyre (1999), this knowledge management as "the conscious,
coordinated and operational management of all information, knowledge and
expertise of the members of an organization to serve this organization." This
definition is based on three concepts of knowledge management, namely:
awareness: knowledge management is an existing concept, but it was not
revealed. So this is an evolution, not a revolution coordination. Importance
of new tools to facilitate the rapid exchange of information worldwide
network operating profit expected. The goal of "knowledge management "is
to have concrete results. Hansen et al. (1999) propose the following
definition of "a set of practices and tools for the identification, retrieval,
5

Effects of Capacity Knowledge Management and Entrepreneurial Orientation on Organizational
Effectiveness in the Best Tunisian Companies: Moderating Role of Social Capital

Vol. V, Issue 1
February 2015

sharing, transfer and creation of knowledge and skills to do knowledge as a
source of competitive advantage for the company. " Knowledge management
as Dieng et al. (2000), it is the resource management of knowledge in an
organization (databases, electronic documents, multimedia document etc.)
to facilitate access, sharing and reuse. For the present work, we adopt the
definition of Liao et al (2003)., That the ability of knowledge management is
the continuous process of managing all the knowledge to anticipate current
and future needs of identify and exploit existing and acquired knowledge as
well as develop new opportunities.
Researchers have identified many key aspects of knowledge
management capacity: acquisition, transfer and use (Delong, 1997); acquire,
collaborate, integrate and test (Leonard, 1995);create, transfer, assemble,
integrate and operate (Teece, 1998). This study refers to the Alavi and
Leidner (2001) description, which group these capabilities in five broad
dimensions that create, store, retrieve, transfer, apply, and finally protect the
process of knowledge. For a successful knowledge management system,
managers play a crucial role since they must encourage employers to share
their knowledge and experiences (Kuo et al., 2011). Capacity for knowledge
management oriented acquisition refers to the effort of the organization to
gather information and new knowledge from internal and external sources.
The acquisition of knowledge is based on the ability of an organization to
find and create knowledge (Leonard, 1995). Many terms have been used to
describe acquire, find, produce, create, capture and collaborate. Innovation,
another acquisition aspect is the creation of new knowledge. This requires a
good experience to identify and capture new knowledge (Nonaka and
Takeuchi, 1995). The improved use of existing knowledge and the efficient
acquisition of new knowledge are also a main aspect of the acquisition
(Inkpen and Dinur, 1998). We can cite two examples of learning that are
benchmarking and collaboration. On the one hand, by benchmarking an
organization identifies exceptional practices of organizations (including
itself), and assesses the current state of a particular process to identify gaps
and problems (O'Dell and Grayson, 1998). Once these practices are
identified, the organization can then capture the relevant knowledge for
indoor use. On the other hand, the creation of organizational knowledge
requires sharing and dissemination is to say, the collaboration of personal
experiences (Inkpen and Dinur, 1998; Brewer and Brewer, 2010).
Collaboration takes place at two levels in the organization: between
6
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individuals and between the organization and its network of partners.
Collaboration between individuals brings together different aspects (eg,
cognitive style, favorite tools, backgrounds, experiences) and can be used to
create knowledge (Leonard, 1995). This implies that the interaction between
individuals enhance learning (Teece, 1998).
Collaboration between organizations is also a potential source of
knowledge (Gold et al., 2001).Sharing technology, the movement of
personnel, the links between the partners of the organization, alliances and
joint ventures allow the accumulation of knowledge (Inkpen and Dinur,
1998). Management capacity of conversion-oriented knowledge tends to
make existing knowledge useful. Processes that allow the conversion of
knowledge is the ability of a company to organize, integrate, combine,
organize, coordinate and distribute knowledge (Gold et al., 2001). However,
without common standards of representation, no consistency or common
dialogue of knowledge does exist. This would make it difficult to control
capital efficiently. Knowledge in a particular subject can reside in different
parts or systems of the organization. The combination or integration of this
knowledge reduces redundancy, increases the consistency of representations
and improves efficiency by eliminating the excessive volume (Gold et al.,
2001; Grant, 1996). These processes also allow the organization to replace the
knowledge that has become obsolete. Different knowledge of individuals
must be integrated to maximize efficiency. Thus, a primary goal of any
organization is to integrate specialized knowledge of several individuals
(Grant, 1996). Four commonly cited mechanisms to facilitate integration are
the rules and directives, sequencing, routines and problem solving group
(Gold et al., 2001). Nonaka (1994) distinguishes four modes of knowledge
conversion by which he bases his theory of organizational learning:
socialization, externalization, combination and internalization. Application
of the capacity that is oriented towards the actual use of knowledge. Little
discussion has been devoted to the results of the effective application of
knowledge. Gold et al.(2001) assume that once knowledge is created, it will
be effectively enforced. Process characteristics that were associated with the
application of knowledge in the literature, include the storage, retrieval,
application, contribution and sharing (Almeida, 1996). Effective mechanisms
for storing and retrieving allow the organization to access and apply
knowledge quickly.
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Finally, the ability of knowledge management oriented security to
protect the knowledge of the organization against the illegal use or theft. For
a company to survive and preserve its competitive advantage, it is necessary
that his knowledge be protected (Liebeskind, 1996). As enforcement
capacity, it has also received little attention in the literature. Many may
assume that a firm can protect its knowledge through patents and
trademarks (Liebeskind, 1996). However, more reliable measures can be
taken to protect the capital, such as rules of conduct for employees,
encouraging work systems and develop technology that tracks or limit
access to the essential knowledge (Gold et al., 2001 ). In addition, for that
intangible capital is the source of competitive advantage, they must be rare,
inimitable and non-substitutable (Barney, 1991). Without security processes,
knowledge loses these important qualities. Thus, the protection of
knowledge creates value for the organization so that they can continue to
innovate without fear of imitation by competitors. Through the limitations
imposed by external laws, the organization should develop better policies to
prevent illegal actions of internal members, as clearly stated in contracts of
employment relating to employee monitoring (Liebeskind, 1996).
Knowledge is also difficult to protect because it is difficult to detect its
illegal expropriation or imitation. Unlike most tangible capital, knowledge is
mobile, because it resides in the heads of individuals (Grant, 1996).
Employee monitoring is used to reduce its mobility and thereby reduce the
mobility of knowledge they possess (Liebeskind, 1996). This is costly for the
firm to protect knowledge, it is for this reason that the costs and benefits of
knowledge must be weighed carefully. To save money, the firm must protect
only the knowledge of value, which will repay the costs of protection
(Liebeskind, 1996).
Indeed, the ability of knowledge management provides the
organization with a competitive advantage and allows to solve problems and
seize opportunities (Plessis , 2005). Without shared knowledge, the firm
cannot reap the competitive advantages and invest in the creation and
capture of knowledge (Nielsen, 2006). According to him, organizations that
control knowledge can combine their experiences, innovate and implement
new ideas quickly. It is important, in the context of this research, the answer
to the following question: what are the means for applying knowledge
management to business reality? Perrin (2011), provides some answers, he
makes a case study on the practices of the people in charge of political
8

Effects of Capacity Knowledge Management and Entrepreneurial Orientation on Organizational
Effectiveness in the Best Tunisian Companies: Moderating Role of Social Capital

Vol. V, Issue 1
February 2015

knowledge management. Indeed, the results show that these practices relate
to a set of initiative related to a portfolio of knowledge, the implementation
of the sharing rules, animation of a network of local contacts and to the
accompaniment of change. Inspired by the work of Riley (2003), the use of
knowledge depends on three criteria: availability, accessibility and
applicability. Availability of knowledge is possible only through the network
of computers and communication links. Accessibility requires the
appropriate technology to generalize knowledge in the format for
dissemination. There are several file formats, which must use software to be
accessible. Similarly, to make available the knowledge we need different
hardware solutions as readers of specialized support (for CDs and floppy
disks, etc.) and accessories (such as speakers and printers).
Finally, the applicability of knowledge depends on the expertise of
individuals, and must know how to use the features needed to accomplish
the task. In addition, it is important to focus on the concept of
entrepreneurial orientation that is essential for a successful capacity
management knowledge.
Entrepreneurship appears as a search field crossed by various
streams are not interested in the same objects of analysis. Messeghem (2002)
identifies two main lines of research based on different definitions of
entrepreneurship: Entrepreneurship can be defined in terms of
entrepreneurship. The work is part of this current are successively interested
in profile of the entrepreneur and the creative process. Companies must
pursue new opportunities by adopting an entrepreneurial orientation
(Rauch et al., 2009). Entrepreneurial orientation has thus become a central
concept for the ability of the firm in competitiveness, adaptation and
performance in a purely competitive environment (Simsek et al, 2010;. Slevin
and Terjesen, 2011). Miller (1983) points out that entrepreneurial orientation
requires the combination of three variables: innovation, proactiveness and
risk-taking. Some researchers have wanted to supplement the work of Miller
and suggested other dimensions, such as competitive aggressiveness and
autonomy that can also be key components of entrepreneurial orientation.
In this study we have identified four dimensions with reference to the study
of Lumpkin and Dess (2001), which marked the literature related to this
concept. Risk taking, proactiveness, autonomy and competitive
aggressiveness. The main factor that separated entrepreneurs employees was
uncertainty and risk taking (Lumpkin and Dess, 1996). The concept of risk9
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taking is an essential feature of the entrepreneurial orientation. The risk has
several meanings, depending on the context in which it is applied. In the
context of the strategy, Baird and Thomas (1985) have identified three types
of strategic risk "venture into uncertainty," "commit a relatively large part of
capital" and "significant debt". The first type is generally applicable to
certain risks often discussed in the literature of entrepreneurial orientation,
such as personal risk, social risk and psychological risk. However, Sitkin and
Pablo (1992) in their model of risk behavior, distinguish between
perceptions of risk, risk preferences and risk appetite.
Approach in which they opt for projects where expected returns
were safe. The second factor that proactivity refers to that of the initiative.
The term proactivity is defined in Webster's Ninth New Collegiate
Dictionary as "action to anticipate problems, needs or changes" 1 . Lumpkin
and Dess (1996), assume that proactivity is characterized by taking the
initiative to pursue a new opportunity in the market. In addition, new firms
are more likely to fail than existing businesses. Aggressive competitive
position and is critical for the survival and the success of new entrants
(Porter, 1985).Competitive aggressiveness, which is frequently mentioned in
the literature, is a fundamental dimension of entrepreneurial orientation.
Competitive aggressiveness refers to the propensity of firms to directly and
intensely challenger competitors to enter the market and improve their
competitive position in the process of launching new activities (Lumpkin
and Dess, 1996).There are a multiplicity of forms of competitive
aggressiveness, for example Porter (1985) offers three different ways: doing
things in a different way with new configurations, change the context by
redefining the product or service or distribution channels and spend more
than the industry leader. Finally, based on the work of Lumpkin and Dess
(1996), the concept of autonomy is a major dimension of entrepreneurial
orientation. Autonomy refers to the independent action of an individual or a
team bringing a new idea or a vision and executing it. In general, it means
the ability and willingness of individuals to pursue opportunities. According
to these authors autonomy in firms may change depending on the size, style
of management or ownership. Nonaka and Takeuchi (1995) argue that
autonomy enables the organization to increase its chances of introducing
unexpected opportunities and individuals to motivate themselves to create
new knowledge. In addition, there are some debates and some differences
around the interdependence of this dimension with others. A recent study
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confirms that autonomy is an important dimension of entrepreneurial
orientation and it has no relation with innovation, risk taking and
proactiveness (Lumpkin et al., 2009).
Innovation is a concept that has long been closely linked to
entrepreneurship. Schumpeter (1934) was one of the first authors to show its
importance.In an organization, innovation is to engage in a process of
generating new ideas, exploitation and development opportunities that
allow the design of new products, services or technologies (Lumpkin and
Dess, 1996). Innovation is defined here as the ability to introduce a new
process, product or idea in the organization (Hurley et al. , 1998). Innovation
is mainly distinguished entrepreneurial orientation because it does not
require market entry (Lumpkin and Dess, 1996). Much of the innovation of
the company hinges on the extent to which managers acquire and act on the
knowledge.Without the ability to innovate organizations can invest the time
and resources studying the markets but can not translate this knowledge
into practice (Hurley et al. , 1998). The adoption of innovation is generally
expected to contribute to the performance or effectiveness of the firm (Hult
et al. , 2004). The resource-based theory (Wernerfelt, 1984), helps to explain
how firms achieve competitive advantage by using the resources in the
development new products and processes.
The identification of the role of social capital as a basis for
discussion for the study of factors that may affect the conduct of a project
management knowledge leading to efficiency. The capital is widely
described by researchers as capital embodied in the reports of individuals,
communities, networks or companies (Burt, 1997; Nahapiet and Ghoshal,
1998). Several authors have tried to give a definition of social capital, as part
of our research we will look at the approach of Nahapiet and Ghoshal (1998),
who considered an organizational component.So they have structural,
relational and cognitive social capital components that support the creation
and exploitation of knowledge. In our study, we focused on the relational
dimension of social capital. The choice of this dimension comes from the
fact that we consider the human and social factors are crucial in the
promotion of an entrepreneurial orientation and knowledge sharing factors.
This component of social capital is based on the nature of the relationship
between members of the organization. According to Nahapiet and Ghoshal
(1998), there are variables to characterize the nature of this relationship are:
trust, norms and mutual interaction. Confidence "is expectations that are
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within a community governed by a regular behavior, honest and
cooperative, based on standards generally shared by other members of the
community" (Fukuyama, 1995) 2. This promotes confidence in the
commitment of cooperative actions and the sharing of knowledge and
expertise. The confidence level of social capital depends on the efforts of
communication and coordination between firms (Luño et al. , 2011) .The
nature of the relationship between members of the organization can also be
explained through the compliance collective. The presence of standards
eliminates opportunistic behavior of members (Bayad et al. , 2006). Finally,
individuals who are strongly bonded identify themselves as members of the
same entity. Indeed, the identification of significant members act on all
forms of cooperation and exchange in the organization (Paturel et al. ,
2005). This identification allows good cooperation between the staff of the
company, which promotes the sharing of the labor force, sharing and
creation of knowledge within the organization. Bridging social capital is
taken into account in our model to help us understand the moderating role
of social capital through trust, commitment and mutual identification.
In the management literature, there are many concepts have the
same meaning as the performance and efficiency (Payette, 1998). In this
study, we believe that the efficiency and performance variables are
substitutable. Organizational effectiveness can be interpreted through
several indicators that assessment can be distinguished according to the
profile manager, availability, risk-taking and its orientation within or
outside of the company (Beaudin and al. , 1994).To assess organizational
effectiveness, this study adopts the financial efficiency (market share, the
overall profitability, sales growth) and non-financial (improved coordination
effects, the frequent introduction of new products a better ability to predict
the change in the market). This will allow us to examine the influences of a
number of antecedents on organizational effectiveness.

The conceptual model of research
According to research, the goal of entrepreneurial orientation is to bring
something "new" to the market, with most of the new derived from the
unique combination of existing knowledge and new knowledge (Ahuja and
Lampert , 2001). Organizations should identify and acquire information and
special knowledge (Teece, 2000; Zahra and George, 2002) in order to
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improve their competitive advantage. Before the combination of knowledge,
organizations must convert any external knowledge which can then be used
to produce innovations (Cartner et al., 2011). This suggests that an
organization with an entrepreneurial orientation can increase its capacity to
convert and combine knowledge to develop new products or processes.
When an organization has more entrepreneurial orientation, its
innovation process should be better and should be more generally effective
as an organization accordingly To respond quickly to emerging needs,
conversion of knowledge should be applied and disseminated throughout
the organization (Gold et al. , 2001). Moreover, in response to market
changes the organization should require the application of existing
knowledge around the organization (Liao et al. , 2003). So, have an
entrepreneurial orientation should increase the capacity of organizations to
convert knowledge into innovation and make it generally more efficient. In
this regard, the protection of knowledge is critical against the competition
on the market. The external protection laws, such as patents and property
rights is not perfect (Berry, 2000) 3.
However, with an entrepreneurial orientation organization takes
protective measures to secure an advantage in innovation (Burton, 1999).
Similarly, according to Nonaka and Takeuchi (1995), " while an independent
group begins to establish the limits of its own tasks and begins to interact
with its external environment, accumulating tacit and explicit knowledge . "
This means that the autonomous individuals publish their original ideas in
teams that self-organize to create new knowledge. Indeed, entrepreneurial
orientation provide the stimulus to undertake the activities of product
design processes and ideas through the knowledge management capacity.
This is because it embodies the qualities of proactivity, aggressiveness and
initiative that may lead managers to action on various innovation projects.
Consequently, entrepreneurial orientation could be considered the key to
innovative action ( Hult et al. , 2004). Previous empirical results provide
support for the positive relationship between entrepreneurial orientation
and organizational effectiveness. Proactive companies can create benefits,
target market segments better and enter the market before competitors
(Zahra and Covin, 1995). Similarly, existing strategies can lead to an average
or high efficiency, while risky strategies may be more beneficial in the long
term ( Wiklund and Shepered , 2003) .
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Based on this analysis, it is possible to produce the following
hypotheses to be examined in this study.
H1: entrepreneurial orientation positively influences the ability of
knowledge management, innovation and organizational effectiveness
H1-a: entrepreneurial orientation positively influences the
ability of knowledge management
H1-b: entrepreneurial orientation positively influences
innovation
H1-c: entrepreneurial orientation positively influences
organizational effectiveness
Organizational effectiveness of a company depends on its ability to
integrate knowledge in an effective manner (Teresa et al ., 2006). Similarly
Badii and Sharif (2003) suggest that without effective integration of
knowledge, companies will need to spend more time and resources to
manage and maintain the information, preventing thus innovation. The
ability of knowledge management creates and operates synergies between
products, consumers and managerial knowledge. These synergies affect the
financial performance of the firm when these three variables are
complementary and not managed independently (Tanriverdi, 2005).
Similarly, several studies have shown the influence of knowledge
management on performance (Zheng et al., 2010). Direct effects on the
ability of knowledge management on the performance of the business
concern is the impact on the ability of knowledge management on the value
of business assets (financial performance) or the competitive positioning
(performance competitive). Teresa et al . (2006) states that when a company
has the ability to acquire knowledge and to integrate existing knowledge
with new knowledge, the company can produce and process innovations or
product. The capacity of a company to amend existing knowledge is a way to
foster innovation (Grant, 1996). Innovation does not only depend on the
development of new knowledge but also relying in particular on the existing
knowledge by sharing and application of knowledge within the firm (Grant,
1996; Teece, 2000; Droge and al. , 2003). If the internal process encourages
individuals to act on one another and collaborate with others, facilitate the
transmission and dissemination of knowledge, which will increase the
likelihood of innovation and increase organizational effectiveness (Gold and
al. , 2001).
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Based on the foregoing, the following hypotheses are developed:
H2: the ability of knowledge management has a positive influence
on innovation and
organizational effectiveness.
H2-a: the capacity for knowledge management has a
positive influence on innovation.
H2-b: the capacity for knowledge management has a
positive influence on organizational effectiveness.
The key to a successful innovation process lies in the mobilization
and conversion of tacit knowledge. " Innovation results from the creative
action of the players organized environment, that is to say, it is the
implementation of the collective knowledge and skills of stakeholders to
enhance or create new products and manufacturing processes "(Boutlitane,
2005). Innovation is considered the most important variable for improving
the efficiency of the firm (Iyer et al ., 2006). Therefore, companies with more
innovations will generally be effective at least until imitators come out with
similar products or processes (Burton, 1999). This suggests that
organizational efficiency can be achieved through product innovation and
process.
Based on this analysis, this study proposes the following hypothesis:
H3: innovation positively influences organizational effectiveness
" The presence of social capital can Enhance knowledge capture,
knowledge codification and knowledge transfer "(Hoffman et al. , 2005).
However, an organization with a high level of social capital, develops more
knowledge which, in turn, should increase innovation in the organization,
the more effective .On the other hand, companies can protect their
knowledge by human property, patents, trademarks, or systems of
incentives, but the protection is still limited (Gold et al. , 2001). With high
social capital, trust and standards tend to reduce the opportunistic behavior
of transmitting knowledge to competitors (Kale et al. , 2000). The capital
and reduces the likelihood of theft or imitation by competitors. Indeed,
social capital influences the process of knowledge protection. Better
protection of knowledge, organizations can focus their time and energy for
innovation and become more generally effective. Thus, social capital can
increase the ability of firms to disseminate, use and disseminate resources in
the organization, since the dimensions of social capital trust, commitment
and mutual interaction tend to increase good willingness of members of the
organization to share resources and information, which influences
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organizational learning and thus the ability to convert knowledge However,
this study argues that in exercising the trust, commitment and interaction
between members of an organization, social capital will have a significant
effect on the ability of knowledge management.
On the other hand Miller (2011) suggests that social capital can be
seen as an incentive for entrepreneurial orientation to increase innovation
and risk-taking by improving relations with suppliers and thus facilitate the
confidence. In addition, one of the main factors of entrepreneurial
orientation is proactive which is characterized by the speed and initiative. In
order to respond quickly to market changes, organizations should be
proactive in the combination of existing knowledge and new knowledge and
anticipate changes. Hence, the organization must be able to identify and
disseminate new knowledge within the organization this requires
collaboration between members of the organization (Liao et al. , 2003).
Thus, the capital redundancy of information and the extent of the
dissemination of knowledge tends to decrease (Burt, 1992) 4 . Some
members of the organization "fill the hole" voluntarily to obtain and
disseminate more resources or information. Therefore, social capital can
moderate the effects of entrepreneurial orientation on innovation and
organizational effectiveness. This study assumes that organizations with
high social capital perform better outcomes for their companies in terms of
innovation and efficiency.
Based on this analysis, we propose the following hypothesis:
H4: social capital has a moderating effect on the ability of
knowledge management and entrepreneurial orientation.
H4-a: The capital has a positive moderating effect on the
influence of entrepreneurial orientation on innovation, and
organizational effectiveness.
H4-b: The capital has a positive moderating effect on the
influence of the management capacity of knowledge innovation and
organizational effectiveness.
The theoretical framework conducted so far and allowed by a broad
review of the literature, to build our conceptual model (Figure 1) and
provide a theoretical argument that should lead to empirical research to test
its practical relevance. The proposed theoretical model and assumptions
made there under, will be faced with the field test to determine their

16

Effects of Capacity Knowledge Management and Entrepreneurial Orientation on Organizational
Effectiveness in the Best Tunisian Companies: Moderating Role of Social Capital

Vol. V, Issue 1
February 2015

empirical validity and thus draw conclusions and managerial implications,
both theoretical and practical.

Methodology adopted for the implementation of research
Our choice was based on a quantitative research based on the use of a
questionnaire as a method of data collection.
This choice is explained first by the fact that the objective of the
research is explanatory in nature to verify and explain the relationship
formulated by theoretical assumptions. This requires interrogation of a large
number of individuals to ensure significance of the model tested.
Thus, in what follows we will present the steps taken for the
implementation of the quantitative approach. Our questionnaire is divided
into two main parts based on axes treated theoretically understand the first
part of 42 items and the second part represents the label of the company
(industry and firm age, number of employees, the position and professional
experience of the respondent) that will position it in relation to the
characteristics of the selected sample and the parent population. On the
other hand, the questionnaire is accompanied by an introduction in which
we present ourselves, we explain the value and purpose of the research and
we are committed to maintaining the confidentiality of responses. Thus, this
study uses the items developed by Lumpkin and Dess (2001) to measure
entrepreneurial orientation in organizations.
We have taken the scale developed by Gold et al. (2001) to measure
the ability of knowledge management. Scales developed by Yli-Renko et al.
(2001), Kale et al. (2000) and Tsai and Ghoshal (1998) are used to measure
social capital. Innovation is measured by items of Bartlett and Ghoshal
(1989), Han et al. (1998) and Hurley and Hult (1998). Finally, the scale of
Goldet al. (2001) is used to assess organizational effectiveness. Les42 items
represent a priori the five dimensions. We seek to validate this scale on our
people.Likert scales with 5 points were chosen to measure the level of
agreement of the respondents. These scales allow respondents to take refuge
in a central position and limit the variability of responses (relative to a scale
of 6 or 7, for example) (Thiétard, 1999). On the other hand, given the length
of the questionnaire and the survey population, it seemed that a 7-point
scale would have increased the number of dropouts which justifies the
choice of 5 points. For the translation of items from English into French, we
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referred to the method of reverse translation that " the researcher uses first
time a professional bilingual translated into French language level in
question, then the translated scale must be translated again in the opposite
direction, this second version is compared to the original version "(Thiétard,
1999). This translation was validated by university professors. The face
validity is the operative measure that capture different aspects or facets of
the phenomenon studied (Evard et al. , 2003). Hence, the questionnaire was
pre-tested with 10 companies belonging to the parent population to verify
the acceptability of items by the respondents. Discussions were needed with
respondents in case of misunderstanding or non-clarity of items. This
helped to make the necessary adjustments resulting in the final version of
the questionnaire (Appendix 1).
Finally, since the method of administration of the questionnaire will
affect the quantity and quality of the information obtained, we favored the
"face-to-face" as a method of gathering information in order to minimize the
risk of non-response and to ensure that the questionnaire is completely
filled. This mode allows the interviewer to clarify certain concepts
misunderstood or unknown by respondents. We tried not to influence
respondents and ensure their anonymity which allows them to freely
respond. The overall response rate was 100%. Data were collected over a
period of two months. This short time limit biases at the time of
questionnaire response.
The questionnaire was administered and validated respondents in
the sample of our empirical study. We will present in the following reasons
for the selection of the sample, then we describe the sample size and finally
we will identify the mode of administration of the questionnaire. Selecting
items in our sample is made on the basis of a ranking of the top 700
Tunisian companies (in terms of turnover), published in January 2008 in the
"Economist Maghreb." We assume that these companies demonstrate an
entrepreneurial orientation; with capacity for knowledge management can
be applied in the field of innovation to improve organizational effectiveness.
Needs factorial statistical analysis and structural equation methods, which
will be used to analyze the data collected, define the sample size to choose
from. Recommended for most specialists ideal size is 200 to 300
observations (Evard et al., 2003). It is clear that more samples are more
broad statistical results are satisfactory (Roussel et al. , 2002). For our work,
our sample size 150 seems to be satisfactory. Regarding the characteristics of
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the sample, descriptive statistics show first that 75.33% of industrial
enterprises, 14.66% are service companies and 10% of commercial
enterprises. In a second step, the number of less than 50 employees is
47.33%, 24% between 50 and 100, and 28.66% higher than 100. It should also
be noted that 54.67% of respondents are executives and 45.34% are middle
managers. Finally, we tried to describe the experience variable, respondents
less than 20 years of age are 39.34% and those over 20 years of experience is
60.67%. Table 1 shows the demographic characteristics of our sample.
Table 1: Characteristics of the sample studied
Variables

Fre
quency

Perc
entage

Industry

113

Trade
Service

15
22

75.33
%

Sector

10%
14.66
%

Less than 50

71

47.33
%

Number of
employees

Between 50

36

More than 100

43

24%

and 100
28.66
%

Position of
repondant

Middle
management
Superior

68

45.34
%

82

54.67
%

Less than 20
Experience

59

years

39.34
%

Over 20 years

91

60.67
%

Analysis of results
In order to perform the test theoretical hypotheses, we followed the twostep approach advocated by Anderson and Gerbing (1988). That said, we
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must in the first instance, consider the validity of the measurement model
by principal component analysis indicating how each latent variable is
operationalized by the manifest indicators. In a second step, we test our
hypotheses using the methods of structural equations. Analyses were made
in Statistica which is very famous software for this type of method. The
results of the PCA allowed us to retain two factors of entrepreneurial
orientation. We removed the item 3 of the second factor to improve the
reliability of this dimension. For the ability of knowledge management, the
ACP off as planned four factors. Regarding reliability, we see good
Cronbach's alpha above all 0,7.Cette analysis also allowed us to distinguish
two factors of innovation, social capital and organizational effectiveness. We
removed the item 10 of the non-financial efficiency with low quality of
representation . As regards the methods of structural equations they fall into
two main approaches. First, the confirmatory test for the measurement
model, which relates each latent variable with items that are associated with
factor analysis. To make the AFC, we divided the model into 5 parts. For
each model, we applied the AFC linking the various components and their
indicators or items. If one refers to the main adjustment measures (Table 2),
all the measurement models have a satisfactory quality adjustment. And
FIGs CFI indexes above 0.09, less than 0.08 the RMSEA chi2 and divided by
the degree of freedom is less than 5. In addition, items that have poor
contribution factor were eliminated.
Table 2: Confirmatory factor analysis

AFC
Chi2 / dof
RMSEA
GFI
CFI

Entrepreneurial
Orientation
3.77
0.009
0.978
0.877

MODELS
Capacity Innovation
knowledge
management
2.54
0.04
0.96
0.93

20

4.61
0.08
0.97
0.92

Org Eff

4.54
0.062
0.91
0.98

Social
Capital
3.38
0.07
0.96
0.90
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Finally, a test of convergent validity was needed to assess the
internal validity of this theoretical model and the Rho coefficient of validity
must be greater than 0.5. The results were satisfactory for all constructs.
Convergent validity should be completed by the discriminant validity which
was verified using the test steps of Roussel et al. (2002). Second time, we
proceed to test our hypotheses by structural method. The adjustment of the
structural model quality is satisfactory, GFI and CFI indices respectively
equal to 0.81 and 0.77 are encouraging and the RMSEA equal to 0.063
indicates that we should not reject the model. The ratio chi-square of the
number of degrees of freedom equal to 2,040 meet the condition to be less
than 5 (Table3).
Table 3: Method of Structural Equation
Factor
T
contribution Statistic

ASSUMPTIONS
H1a: entrepreneurial orientation of knowledge
management capacity
H1b: Entrepreneurial innovation orientation

0.4017

8.8818 E -

5.1
200

0.8074

16
8.8818 E -

9.1
596

H1c: Organizational
Effectiveness
entrepreneurial orientation
H2a: knowledge
management
capability
innovation
H2b: knowledge
management
capacity
organizational effectiveness
H3a: innovation organizational effectiveness

Proba
level

0.6178

16
11.

2030
0.6816

8,8818E16
8.8818 E -

10.
3592

0.5311

16
8.8818 E -

7.1
725

0.2145

16
4.3

733

8,8818E16

Indeed, the results of the test theoretical hypotheses H1, H2 and H3
are supported. Figure. 1. shows the test results of the measurement model
and the structural model.
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Figure 1: The operating model of research
Regarding the moderation of hypothesis testing, we followed the
method of Kenny and Baron (1986), which involves the estimation of four
separate models by ANOVA. The first two models are related to the H4a
hypothesis that social capital has a positive moderating effect on the
influence of entrepreneurial orientation on innovation and organizational
effectiveness. We divided the moderator variable share capital in two ways a
: high (SCH) and low (SCL). The same applies to the entrepreneurial
orientation variable, we recoded into two low data bases and high notes
(EOL) and (EOH) and we obtained four groups of interactions, EOH * SCH,
EOH * SCL, EOL * SCH and SCL * EOL.
Contrary to what has been mentioned in the literature, H4a
hypothesis is rejected, (F <2, p> 0.005) (Table 4). Indeed, social capital has
no moderating effect on the influence of the capacity for knowledge
management on innovation and organizational effectiveness. For the second
hypothesis of moderation we followed the same procedure as the previous
test, the variable capacity of knowledge management is divided into low and
high conditions.
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Table.4.: Test the hypotheses H4a and H4b

H4a

Variables to
explain

EOH*SCH

EOH*SCL

EOL*SCL

EOL*SCL

Fisher

P level

Model 1

Innovation

0,022

0,0328

0,001

0,902

0,655

1,089

Model

Organizational

0,085

0,0374

0,042

0,751

1,642

1,002

2

effectiveness

H4b

Variables to

CGCE*CS

explain

E

CGCE*CSF

CGCF*CSE

CGCE*CSF

Fisher

P level

Model 1

Innovation

0,481

0,0841

0,141

0,052

0,056

1,651

Model

Organizational

2

effectiveness

0,039

0,0374

0,239

0,021

0,419

1,510

We get four new groups to test the interaction effect on the ability
of knowledge management on innovation and organizational effectiveness
namely EOH*SCH EOH*SCL
EOL*SCL and EOL*SCL. Both models do
not meet the conditions of acceptability of the hypothesis (F>2, P <0.05)
(Table 4). This leads us to conclude that the H4 hypothesis is refuted, the
capital does not increase the influence of the management capacity of
knowledge innovation and organizational effectiveness.

Discussion
The major contribution of this research is to have shown the effects of
entrepreneurial orientation and knowledge management capability on
innovation and organizational effectiveness.According to the results,
entrepreneurial orientation significantly influence the ability of knowledge
management, innovation and organizational effectiveness. Indeed,
increasing the ability to exploit and explore new knowledge, encouraging
members to be proactive, to look for new opportunities to take the risk in
uncertain situations and to implement various measures Innovative allow
one hand to increase the ability to exploit and explore knowledge and
secondly to increase the innovation capacity of new products or services
which will thus act positively on the share of market sales and the ability to
anticipate market changes. A second result confirms the relevance and
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importance of taking into account the causal relationship between the
ability of knowledge management, innovation and organizational
effectiveness. This result is that, for the sample studied, the ability of
knowledge management has a positive effect on innovation and
organizational effectiveness. The innovation of products and processes
depend on the successful implementation of creative knowledge, the
conversion of tacit knowledge that is a source of innovation, the protection
of competitors imitators, the establishment of rules of conduct for
employees, systems encouraging work and the development of technology
that restricts access to the essential knowledge. All of these factors on the
ability of knowledge management, explain the innovation of products and
processes. Second, our results also provide arguments for the significant
effect of innovation on organizational effectiveness. To cope with the
changing environment, companies need to adopt innovations and the most
important are those that allow them to achieve some sort of competitive
advantage through the exploration and exploitation of knowledge thus
contributing is its effectiveness.
Our analyzes have shown that in contrast to the sample studied, the
share capital does not increase the impact of entrepreneurial orientation and
knowledge management capability on innovation and organizational
effectiveness. Perhaps this is due to the choice of scale to measure social
capital. It is also possible that a high level of trust and commitment between
the members of the organization does not necessarily increase collaboration,
sharing of experiences and reduce opportunistic behavior. Hierarchical
delegation also plays an important role, that is to say when decisions are
shared between superiors and other employees, the structure of the network
increases, which positively influence the trust and reduces conflict and
opportunism. The reversal of this assumption can be explained by the fact
that Tunisian managers are not very aware of the importance of this
dimension in their managerial culture. Ultimately, our results seem to attest
to the centrality played by knowledge management capacity and
entrepreneurial orientation in the organization. The importance of these
variables is reflected in the multiplicity of effects of their aspects and
dimensions of innovation and organizational effectiveness.
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Conclusions
The literature review helped us initially to better understand the concept of
knowledge management. In summary, the various aspects of knowledge
management capability ensures the availability and access to appropriate
strategic knowledge about markets, products and services, competitors,
processes and procedures, qualifications of employees and the environment
for making more efficient and effective decision making. This ensures that
the organization can act quickly to market changes before its competitors, ie
it provides the organization with a competitive advantage with respect to
agility.
The availability of knowledge through knowledge management
capability also creates a learning environment for staff, raising the level of
qualifications of the staff of the organization. All this increases the efficiency
of the organization. We later tried to clarify the nature of the
entrepreneurial orientation and its importance in an organizational
environment.
Operational concept as multidimensional entrepreneurial behavior
allows us to seize new opportunities, develop strategies, efficiently organize
the
resources
of
the
firm
and
achieve
competitive
advantage. Entrepreneurial orientation is an organizational phenomenon
that reflects the managerial capabilities by which firms implement proactive
and aggressive initiatives to change the competitive scene to their benefits.
We have completed the review of the literature by clarifying the dependent
variables namely organizational effectiveness and innovation and specify the
moderating role of social capital between the dependent and independent
variables.
This framework provides an analysis to develop the relationship
between the ability of knowledge management framework, entrepreneurial
orientation, innovation and organizational effectiveness. The results are as
follows: Variable entrepreneurial orientation has a positive and statistically
significant effect on the ability of latent variables of knowledge
management, innovation and organizational effectiveness. This proves the
role of entrepreneurs in the design and development of applications and
creative knowledge to influence innovation and organizational
effectiveness. The variable capacity of knowledge management has a positive
and statistically significant effect on innovation and organizational
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effectiveness, this allows to highlight the activities of knowledge
management and organizational environment in significant impacts. The
innovation variable influences organizational effectiveness. This is due to
the adoption of innovations to achieve a competitive advantage, thereby
contributing to organizational effectiveness. And finally, the variable capital
does not enhance the effects of entrepreneurial orientation and
organizational effectiveness. This phenomenon can be explained by the fact
that Tunisian managers are not very aware of the importance of this
dimension in their managerial culture.
Our findings are therefore in the direction of a confirmation of the
idea that there is a strong and significant relationship between
entrepreneurial orientation, the ability of knowledge management,
innovation and organizational effectiveness. The handling of these
organizational concepts is crucial for the company that wants to be able to
effectively manage its knowledge. However, the company wants to have an
environment conducive to knowledge creation should focus more on the
negative effects of imitation in the innovation process. The risk of imitation
and conflict are major obstacles in the adoption of creative ideas. They do
not block general the emergence of innovation but also the upstream of
creative innovation. It is necessary therefore, to establish rules of conduct
for employees, encouraging work systems and develop technology that
restricts access to the essential knowledge. The conceptual framework
presented in our research should help companies to build the capacity of
knowledge management and an entrepreneurial orientation to facilitate the
process of creating new products or service and thus increase organizational
effectiveness. At a practical level, this research provides a conceptual model
for decision support that would help guide managers. This tool should
facilitate the adaptation and change they need to develop the knowledge
management process and improve their capacity through collaboration and
the establishment of databases to facilitate the sharing of knowledge, this
that fosters innovation and organizational effectiveness. It is worth noting
that any research work faces some limitations. It seems that the main thing
that could be in this research concerns the non-aware of some leaders of the
usefulness of a research work which has an empirical range. They believe
that academic research work does not give a value to overcome problems
related to the sector. This is why access to certain companies was very
difficult.
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Particularly valued quality of all research is its ability to light in
areas where there is the greatest need for future research. For these
contributions and these limitations, this work calls for the exploration of
other variables that may mediate or moderate the effect of orientation and
capacity for knowledge management on innovation and efficiency, then we
believe that future research will have to win by taking into account the
model as developed for testing in companies belonging to different
geographical areas in order to have external validity. Another line of
research suggests is unidirectional relationships between variables. The
reciprocal causal effect could be studied in future research. The modeling of
the reciprocal causal effect is very complicated. All these possibilities are
avenues of research that complement and extend the work that we started.

References
[1]. Ahuja, G. and Lampert, M. (2001), "Entrepreneurship in the Large
Corporation: a Longitudinal Study of How Established Firms Create
Breakthrough Inventions", Strategic Management Journal , Vol. 22,
No. 6, p. 521-543.
[2]. Alavi, M. and Leidner, D. (2001), "Review Knowledge Management
and Knowledge Management Systems: Conceptual Foundations and
Research Issues," MIS Quarterly , Vol. 25, No. 1, p.107-136.
[3]. Almeida, P. (1996), "Knowledge Sourcing By Foreign Multinationals:
Patent Citation Analysis in the US Semiconductor Industry,"
Strategic Management Journal , Vol. 17, No. 1, p. 155-165.
[4]. Anderson, JC and Gerbing, DW (1988), "Structural Equation
Modelling in Practice: Review And Recommended Tow Step
Approach," Psychological Bulletin , Vol. 103, No. 3, p. 411-423.
[5]. Badii, A. and Sharif, A. (2003), "Information Management and
Knowledge Integration for Enterprise Innovation", Logistics
Information Management , Vol. 16, No. 2, p. 145-55.
[6]. Baird, IS and Thomas, H. (1985), "Toward a Contingency Model of
Strategic Risk Taking." Academy of Management Review, Vol. 10,
No. 2, p. 230-243.
[7]. Barney, JB (1991), "Firm Resources and Sustained Competitive
Advantage", Journal of Management , Vol. 17, No. 1, p. 99-121.

27

Effects of Capacity Knowledge Management and Entrepreneurial Orientation on Organizational
Effectiveness in the Best Tunisian Companies: Moderating Role of Social Capital

Vol. V, Issue 1
February 2015

[8]. Bartlett, C. and Ghoshal, S. (1989), "Managing across Borders: the
Transnational Solution", Harvard Business School Press, Boston.
[9]. Bayad M., and M. Benedic Valogia P. (2006), '' Knowledge
management and social capital: a history of influence ', "Road to
Lisbon", Luxembourg 2nd Symposium on the knowledge economy a
European perspective, in November, Luxembourg.
[10].Beaudin, G. Morin, EM and Savoie, A. (1994), "The effectiveness of
the organization, theory, representations and measures." Gaétan
Morin Publisher.
[11]. Boutelitane, S. (2005), "Knowledge management and innovation
process", Faculty of Economics and Social Sciences, Business and
Economics, ATSG.
[12]. Brewer, DB and Brewer, KL (2010), "Knowledge Management,
Human Resource Management, and Higher Education: A Theoretical
Model," Journal of Education for Business, Vol. 85, No. 6, p.330-335.
[13]. Burt, RS (1997), "The Contingent Value Of Social Capital,"
Administrative Science Quarterly , Vol. 42, No. 2, p. 339-365.
[14].Burton, J. (1999), "Innovation, Entrepreneurship and the Firm: a PostSchumpeterian Approach", International Journal of Technology
Management , Vol. 17, No.1-2, p.16-36.
[15]. Cantner, U., Joel, and K. Schmidt, T. (2011), "The Effects of
Knowledge Management on Innovative Success - An Empirical
Analysis of German Firms," Research Policy , Vol. 40, No. 10, p.14531462.
[16].
Collins, JD, Worthington, WJ, Reyes, PM and Romero, M.
(2010), "Knowledge Management, Supply Chain Technology, and Firm
Performance", Management Research Review, Vol. 33, No. 10, p. 947960.
[17]. Darroch, J. (2005), "Knowledge Management, Innovation and Firm
Performance", Journal of Knowledge Management, Vol. 9, No. 3, p.
101-115.
[18].Delong, D. (1997), "Building the Knowledge-Based Organization: How
Culture Drives Knowledge Behaviors," Working paper, Ernst &
Young's Center for Business Innovation. Boston.
[19].
Dieng, R., Corby O., A. Giboin, Golebiowska, J., Matta, N.
and Ribière, M. (2000), "Knowledge Management: Methods and
Tools for Knowledge Management", Free Press edition.
28

Effects of Capacity Knowledge Management and Entrepreneurial Orientation on Organizational
Effectiveness in the Best Tunisian Companies: Moderating Role of Social Capital

Vol. V, Issue 1
February 2015

[20].
Droge, C., Claycomb, C. and Germain, R. (2003), "Does
Knowledge Mediate the Effect of Context on Performance? Some
Initial Evidence. " Decision Sciences, Vol. 34, No. 3, p. 541-568.
[21]. Drucker, PF (1993), "Post-Capitalist Society", Oxford: ButterworthHeinemann.
[22].
Evrard, Y., Pras, B. and Roux, E. (2003), "Market: Research
and Marketing Research" DUNOD editions, Paris.
[23].
Gold, AH, Malhotra, A. and Segars, AH (2001), "Knowledge
Management: An Organizational Capabilities Perspective," Journal of
Management Information Systems , Vol. 18, No. 1, p. 185-214.
[24].
Grant, RM (1996), "Prospering in Dynamically-Competitive
Environments: Organizational Capability as Knowledge Integration,"
Organization Science , Vol. 7, No. 4, p. 375-87.
[25].
Hamilton, S. and Ives, B. (1982), "Knowledge Utilization
Among MIS Researchers," MIS Quarterly , Vol. 6, No. 4, p. 61-77.
[26].
Han, JK, Kim, N. and Srivastava, RK (1998), "Market
Orientation and Organizational Performance: Innovation is a
Missing Link?" Journal of Marketing , Vol. 62, No. 4, p. 30-45.
[27].
Hansen, MT, Nohria, N. and Tierney, T. (1999), "What's
Your Strategy for Managing Knowledge?", Harvard Business Review,
Vol.77, No. 2, p. 106-116.
[28].
Hoffman, JJ, Hoelscher, ML and Sherif, K. (2005), "Social
Capital, Knowledge Management, and Sustained Superior
Performance", Journal of Knowledge Management, Vol. 9, No. 3, p.
93-100.
[29].
Hult, G. T, Hurley, R. F and Knight, GA (2004),
"Innovativeness: its Antecedents and Impact on Business
Performance," Industrial Marketing Management , Vol. 33, No. 5, p.
429- 438.
[30].
Hurley, R. F etHult, GTM (1998), "Innovation, Market
Orientation and Organizational Learning: an Empirical Examination
And Integration", Journal of Marketing , Vol. 62, No. 3, p. 42-54.
[31]. Inkpen, AC and Dinur, A. (1998) "Knowledge Management Processes
and International Joint Ventures", Organization Science , Vol.9, No.
4, p. 454-468.
[32].
Iyer, GR, Laplaca, PJ and Sharma, A. (2006), "Innovation and
New Product Introductions in Emerging Markets: Strategic
29

Effects of Capacity Knowledge Management and Entrepreneurial Orientation on Organizational
Effectiveness in the Best Tunisian Companies: Moderating Role of Social Capital

Vol. V, Issue 1
February 2015

Reommendations for the Indian Market," Industrial Marketing
Management , Vol. 35, No. 3, p. 373-382.
[33].
Kale, P., Singh, H. and Perlmutter, H. (2000), "Learning and
Protection of Proprietary Assets in Strategic Alliances: Building
Relational Capital," Strategic Management Journal , Vol. 21, No. 3, p.
217-237.
[34].
Kuo, RZ Lai, MF and Lee, GG (2011), "The Impact of
Empowering Leadership for KMS Adoption", Management Decision ,
Vol. 49, No. 7, p.1120-1140.
[35].
Lee, LT and Sukoco, BM (2007), "The Effect of
Entrepreneurial Orientation and Knowledge Management Capability
on Organisational Effectiveness in Taiwan: the Moderating Role Of
Social Capital", International loggers of Management , Vol. 24, No. 3,
p. 549-25.
[36].
Leonard, D. (1995), "Wellsprings of Knowledge Building and
Sustaining the Source of Innovation", Boston: Harvard Business
School Press.
[37].
Li .T. and Calantone, RJ (1998), "The Impact of Market
Knowledge Competence on New Product Advantage: Empirical
Examination and Modellization", Journal of Marketing, Vol. 62, No.
3, p. 13-29.
[38].
Li, Y., Guo, H., Liu, Y. and Li, M. (2008), "Incentive
Mechanisms, Entrepreneurial Orientation and Technology
Commercialization: Evidence from China's Transitional Economy .
"Journal of Product Innovation Management, Vol. 25, No. 1, p. 63-78.
[39].
Liao, J., Welsch, H. etStoica, M. (2003), "Organizational
Absorptive Capacity and Responsiveness: an Empirical Investigation
of Growth-Oriented SMEs", Entrepreneurship Theory and Practice ,
Vol.28, No. 1, p. 63-85.
[40].
Liebeskind, PJ (1996), "Knowledge, Strategy, and the Theory
of the Firm", Strategic Management Journal , Vol. 17, special issue,
p.93-107.
[41].Lumpkin, T. etDess G, GG (2001), "Linking Two Dimensions of
Entrepreneurial Orientation to Firm Performance: The Moderating
Role of Environment and Industry Life Cycle",Journal of Business
Venturing , Vol. 16, No. 5 p. 429-451.

30

Effects of Capacity Knowledge Management and Entrepreneurial Orientation on Organizational
Effectiveness in the Best Tunisian Companies: Moderating Role of Social Capital

Vol. V, Issue 1
February 2015

[42].
Lumpkin, GT and Dess, GG (1996), "Clarifying the
Entrepreneurial Orientation Construct and Linking it to
Performance," Academy of Management Review , Vol. 21, No. 1, p.
135-38.
[43].
Lumpkin, GT, Cogliser, DC and Schneider, DR (2009),
"Understanding and Measuring Autonomy: An Entrepreneurial
Orientation Perspective ", Entrepreneurship Theory and Practice,
Vol.33, No. 1, p. 47-69.
[44].
Luño, PA, Medina, CC, Lavado, AC and Rodríguez, GC
(2011), "How Social Capital and Knowledge Affect Innovation",
Journal of Business Research , Vol. 64, No. 12, p. 1369-1376.
[45].
Messeghem. K. (2002), "Can we reconcile logic and
managerial entreprenuriale in SMEs", Journal of Management
Sciences , Management and Management , No. 194, p.35-49.
[46].
Miller, D. (1983), "The Correlates of Entrepreneurship in
Three Types of Firms," Management Science , Vol. 29, No. 7, p. 770791.
[47].
Miller, D. ( 2011), " Miller (1983) Revisited: A Reflection on
Organizational Effectiveness Research and Some Suggestions for the
Future ", Entrepreneurship Theory and Practice, Vol.35, No. 5, p.873894.
[48].
Miller, DJ, Fern, MJ and Cardinal, LB (2007), "The Use of
Knowledge for Technological Innovation Within Diversified Firms,"
Academy of Management Journal, Vol. 50, No. 2, p. 308-326.
[49].
Mitchell, KD (2000), "Knowledge Management: the Next Big
Thing," Public Manager , Vol.29, No. 2, p.57-60.
[50].
Moller, C. (2007), "Process Innovation Laboratory: A New
Approach to Business Process Innovation Based on Enterprise
Infomation Systems", Enterprise Information Systems , Vol.1, No. 1,
p. 113-128.
[51]. Nahapiet, J. and Ghoshal, S. (1998), "Social Capital, Intellectual
Capital, and the Organizational Advantage," Academy of
Management Review , Vol. 23, No. 2, p. 242-266.
[52].
Nielsen, PA (2006), "Understanding Dynamic Capabilities
through Knowledge Management", Journal of Knowledge
Management, Vol. 10, No. 4, p. 59-71.

31

Effects of Capacity Knowledge Management and Entrepreneurial Orientation on Organizational
Effectiveness in the Best Tunisian Companies: Moderating Role of Social Capital

Vol. V, Issue 1
February 2015

[53].
Nonaka, 1994, "A Dynamic Theory For Organisational"
Dynamic creation " Organization Science , Vol. 5, No. 1, p.14-37
[54].
Nonaka, I. and Takeuchi, H. (1995), "The KnowledgeCreating Company", New York: Oxford University Press.
[55].
O'Dell, C. and Grayson, CJ (1998), "If only we Knew what we
know: identification and transfer of internal best practices",
California Management Review , Vol. 40, No. 3, p. 154-174.
[56].
Paturel, R., Richomme, HK and J. Freyman (2005), "From
the relational capital management", Proceedings of the 14th
International Strategic Management Conference , June, Angers.
[57].
Payette, A. (1998) "The effectiveness of managers and
organizations", University Press of Quebec.
[58].
Penrose, ET (1980), "The Theory of the Growth of the Firm.
White Plains ", NY: ME Sharpe.
[59].
Perrin, A. (2011), "The practices of knowledge management at
Lafarge" , Information Management and Systems Vol. 16, No. 3, p.
115-147.
[60].
Plessis , M. (2005), "Drivers of Knowledge Management in
the Corporate Environment", International Journal of Information
Management , Vol. 25, No. 3, p.193-202.
[61].
Porter, ME (1985), "Competitive Advantage: Creating and
Sustaining Superior Performance", The Free Press , New York.
[62].
Rauch, A., Wiklund, J., Lumpkin GT and Frese, M. (2009),
"Entrepreneurial Orientation and Business Performance: An
Assessment of Past Research and Suggestions for the Future
",Entrepreneurship Theory and Practice , Vol. 33, No. 3, p. 761-787.
[63].
Reix, R. (1995), "Knowing and tacit knowledge formalized in
the company," French Review of Management , September-October,
p. 17-28.
[64].
Riley, T. (2003), "Knowledge Management and Technology"
report additional international survey, Commonwealth Centre for
Electronic Governance.
[65].
Roussel, P., Durrieu, F. Campoy, E. and El Akremi, A.
(2002), "Structural Equation Methods: Research and Application
Management", Economica, Paris.

32

Effects of Capacity Knowledge Management and Entrepreneurial Orientation on Organizational
Effectiveness in the Best Tunisian Companies: Moderating Role of Social Capital

Vol. V, Issue 1
February 2015

[66].
Seonghee, K. (1999), "The roles of knowledge professionals in
the management of knowledge," IFLA council and general
conference, Bangkok, Thailand.
[67].
Schumpeter, JA (1934), "The Theory of Economic
Development, Cambridge, MA," Harvard University Press.
[68].
Simsek, Z., Heavey, C. etVeiga, J., (2010), "Research notes
and commentaries the impact of CEO core self-evaluation on the
firm's entrepreneurial orientation", Strategic Management Journal ,
Vol . 31, No. 1, p. 110-119.
[69].
Sitkin, SB and Pablo, AL (1992), "Reconceptualizing the
determinants of risk behavior", Academy of Management Review ,
Vol. 17, No. 1, p. 9-38.
[70].
Slevin, DP and Terjesen, SA (2011), "Entrepreneurial
Orientation: Reviewing Three Papers and Implications for Further
Theoretical and Methodological Development", Entrepreneurship
Theory and Practice , Vol. 35, No. 5, p. 973-987.
[71]. Tanriverdi, H. (2005), "Information Tech-Nology Relatedness,
Knowledge Management Capability, and Performance of
Multibusiness Firms," MIS Quarterly, Vol. 29, No. 2, p.311-334.
[72].
Teece, D. (1998), "Capturing Value From Knowledge Assets:
the New Economy, Markets for Knowhow and Intangible Assets,"
California Management Review , Vol .40, No. 3, p. 55-79.
[73].
Teece, DJ (2000), "Strategies for Managing Knowledge
Assets: the Role of Firm Structure and Industrial Context", Long
Range Planning , Vol. 33, No. 1, p. 35-54.
[74].
Teresa L. Ju ., Chia-Ying Li , and Tien-Shiang Lee . (2006),
"A Contingency Model for Knowledge Management Capability and
Innovation", Industrial Management and Data Systems , Vol.106, No.
6, p. 855-877.
[75].
Thiétart, RA (1999), "Research Methods in Management"
DUNOD Editions, Paris.
[76].
Tisseyre, RC (1999), "Theory and practice of knowledge
management," Hermes Science publication.
[77].
Tsai, W. and Ghoshal, S. (1998), "Social Capital and Value
Creation: The Role of Intrafirm Networks," Academy of Management
Journal , Vol. 41, No. 4, p. 464-476.

33

Effects of Capacity Knowledge Management and Entrepreneurial Orientation on Organizational
Effectiveness in the Best Tunisian Companies: Moderating Role of Social Capital

Vol. V, Issue 1
February 2015

[78].
Wernerfelt, B. (1984), "A Resource Based View of the Firm",
Strategic Management Journal , Vol. 5, No. 2, p. 171-80.
[79].
Wiklund, J. and Shepherd, D. (2003), "Knowledge-Based
Resources, Entrepreneurial Orientation, and the Performance of small
and Medium-Sized Businesses," Strategic Management Journal, Vol.
24, No. 13, p. 1307-1314.
[80].
Yli-Renko, H., Autio, E. and Sapienza, HJ (2001), "Social
Capital, Knowledge Acquisition, and Knowledge Exploitation in
Young Technology-Based Firms", Strategic Management Journal ,
Vol. 22, No. 6, p.587-613.
[81].Zahra, SK and George, G. (2002), "Absorptive Capacity: a Review,
Reconceptualization, and Extension," Academy of Management
Review , Vol. 27, No. 2, p. 185-203.
[82].
Zahra, S. K .and Covin, JG (1995), "Contextual Influences on
the Corporate Entrepreneurship-Performance Relationship Company
in Established Firms: A Longitudinal Analysis",Journal of Business
Venturing, Vol. 10, No. 1, p. 43-58.
[83].
Zheng, W., Yang, B. and Gary N. (2010), "McLean Linking
Organizational Culture, Structure, Strategy, and Organizational
Effectiveness: Mediating Role of Knowledge Management",Journal of
Business Research , Vol. 63, No. 7, p. 763-771.
[84].
Zhou, KZ, Yim, CK and Tse, DK (2005), "The Effects of
Strategic Orientations In Technology-Based and Market-Based
Breakthrough Innovations, "Journal of Marketing, Vol. 69, No. 2, p.
42-60.

34

